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Novozymes’ sustainability journey

Manage reputation Support current business

Change the world 

together with our 

customers

Develop new business

2000 – 2008

2009 – 2014

2015 - …

10 in 10 10 Bn DKK in 

turnover in 2010
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Decoupling economic results from resource consumption
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Novozymes’ sustainability performance is recognized
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Sustainability recognition examples
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Novozymes
Impact Categories

Goals
17 15Targets

169

Nutrification

Land use

Food supply

Health

Chemicals

Climate change

Energy supply

Sanitation

Poverty

Resources

Forest

Acidification

Water supply

Gender

Waste

We have developed tools to 
assess and connect Novozymes 
solutions to Global Goal impact
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Our impact categories enable us to prioritize for the SDGs

Global Goal 
assessment

Globe star 
projects

Business models

Partnerships

Products,  Applications

Etc. …

We have scanned our innovation pipeline to identify               
Global Goal high impact opportunities 

Market potential 
& strategic fit

Global Goal high impact opportunities have 

potential to attract non-commercial partners 

for business development acceleration



Our early move, thought leadership and innovative 
approaches to align with the Global Goals is recognized

Novozymes’ Sustainability Journey  |  Novozymes’ UN Global Goals Approach | Sustainability 2.0: Taking Novozymes’ sustainability leadership to the next level



The business case for the Global Goals is massive!
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The Global Goals are our greatest opportunity, our responsibility, 
how we live our purpose and how we measure our impact!


